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Model Question Paper - Digital 

Marketing 

Digital Marketing mainly uses: A) Newspapers b Digital Channels C) Posters D) 
Hoardings 

Module 1 - Introduction to Digital Marketing 
Question 

Digital marketing became popular due to groth of: A) Television Internet C) 
PrintingD) Radio 

Scope of digital marketing includes: A) Branding B) Analytics C) Customer Engagement 

Radio 

Ematl marketing is mainly used for: AJ Production BJ Communication C) Storage D) 
Transport 

Mobile marketing targets users through: A) Newspapers b Smartphones C) Books D) 

Promotional emails are used for: A) Billing PrAdvertising C) Authentication D) Login 
Transactional emails include: A) Offers Border confi rmation C) Discounts D) 
Campaigns 

CTA Stands for: ACall To Action B) Click To Access Control Task Area D) Customer 
Target Action 

Newsletter email type is A Informgtional B) Transactional C) Personal D) Spam 
Email segmentation improves: j Targeting B) Cost C) Delay D) Errors 

Module 2-Social Media Marketing 
Question 

Blogging mainly supports( A)ontent marketing B) Manufacturing C) Accounting D) 
Logistics 

Gaming D) Shopping 

Facebook advertising allows: A) Random targeting B)Audience targeting C) No 
targeting D)) Manual ads 

enB) Professional nerworking C) Linkedln platform is used for: A) Entertainmer 

YouTube marketing uses: A) AudiogVideo content C) Text D) Images only 
Instagram mainly focuses on: A) TexB)) Visual content C) Audio files D) Documents 

Twitter is best suited for: A) Long vide oB) Real-time updates C) Printing D) Emails 
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17 Pinterest promotes(A) Jnage sharing 8) Coding C) Accounting D) Banking 
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Social media campaigns aim a A) Engagemert B) Storage C) Manfacturing D) 
Transport 

Hashtags increase: A) CosB) each C) Delay D) Errors 
Influencer marketing ocaurs via: A) Newspaper B)Social media C) Books D) Radio 

Module 3 - Acquiring & Engaging Users 
Question 

Content marketing builds:(A) rand value B) Cost C) Errors D) Delay 
SEM stands for:Bearch Engine Marketing B) Social Email Marketing C) System 
Event Model D) Sales Engine Method 
SEO improves(A) Drganic traffic B) Paid traffic C) Cost D) Delay 
Branding influencesACustomer perception B) Transport C) Storage D) Coding 
Video marketing increases:{A) Engagement B) Delay C) Errors D) Lo ss 

Keywords are used in(A) 3EO B) Accounting C) Billing D) Logistics 
Landing page designed for A)Ea Conversion B) Storage C) Coding D) Delay 
CTR mean A) Cick Through Rate B) Customer Trend Ratio C) Control Task Rate D) 
Conversion Time Rate 

Organic traffħc is: A) Paid8) npaid c) Ofline D) Manual 
Mobile ads target[ A) $martphone users B) Printers C) Books D) Radios 

Module 4- Designing Organization for Digital Success 
Question 

Digital transformation integrate (A) Þigital technologies B) Paperwork C) Manual 
work D) Printing 

Digital leadership promote A) nnovation B) Delay C) Loss D) Coniusion 
Online PR manages A) Hrand reputation B) Storage C) Coding D) Biling 
ROI stands forf 'A) Return on Investment B) Rate of lncome C) Return of lnterest D) 
Revenue Outpundex 

Reputation management monitorf: A) Je leviews B) Machines C) Files D) Codes 

KPİ refers to A) key Performance Indicator B) Knowledge Process index C) Key 
Product Information D) Known Performance Input 

Digital strategy aigns wi th: A) Employee intereft B) Business objectives C) Random 
decisions D) Competitor plans 
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Marketing automation helps in: A) Increasing manual wor B) Reducing operational 
Cost C) Delaying campaigns D) Increasing paperwork Customer feedback improve 

A) fervices B) Pricing C) Marketing D) Complaihts Brand trust leads tộ: A) Qustomer loyalty B) Complaints C) Reduced sales D)Exit 

Module5- Digital Innovation & Trends Question 
Digital revolution driven bkA)nternet technologies B) Printing C) Radio D) Books Digital innovation improves.A) Business models B) Delay C) Loss D) Errors 
Data privacy protects'A)Jser information B) Machines C) Files D) Coding 
Cybersecurity ensures:A) ata protection B) Delay C) Loss D) Errors 
Co-creation involves A)Customers B) Machines C) Files D) Codes 
Online communities promote A] Collaboration B) Isolation C) Competition only D) Data loss 

At enables A) Marketing automation B) Manual promotion C) Paper advertising D) Offine selling 
Blockchain improvesA) Becurity B) Cost C) Delay D) Errors 
Digital ethics ensures AFairness B) Unfair pracice C) Data misuse D) Spam 

Digital ecosystem connect A) Şervices and platforms B) Manual systems C) Oline 
networks D) None 
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